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The Study on Marketing Management Pattern of Alternative Market
Case Study : The Im-boon Center for Health and Environment,
Chiangmai Province
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Abstract

The objectives of this research were to find out
) marketing management pattern of alternative
market 2) personal characteristics of target market and
3) problems concerning their purchasing of product
from alternative..market. The data were collected by
means of questionnaires from 450 participants in the
Im-Boon Center for Health and Environment, Dara
College School, and Prince Royal College School, and
analyzed by using the SPSS for Windows. The finding
were as follows :

The patterns of marketing management were :
) both hygienic fresh products and processing
products ; 2) price which was set by members and
seling policy including both of cash and credit selling
: 3) place or distribution which were set at the Im-Boon
Center for Health and Environment, retail stores, and
educational institutions ; and 4) promotion that were
advertised, sale promotion, and public relations.

The most of target market at the Im-Boon
Center for Health and Environment were female, aged
more than 40 years olds, held a bachelor’'s degree,
engaged in private business, gained average income
more than 11,000 baht per month, and had 4 family
members. The most of target market at educational
institutions were female, aged not over 20 years old,
were studying in primary and secondary school level,
gained average income not over 3,000 baht per month,

and had 4 family members.

The positioning of the Im-Boon Center for Health
and Environment was “The center of exchanging
knowledge of production, processing which promote
and support among agriculturalists and relative people
(consumer, private and government academicians).
This center also promote the reduction and no usage
of agricultural chemical substances to produce the
available products for all consumers and environment.

The research also found that buyers had level
of problems in products, price, place or distribution,

and promotion at moderate level.
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