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Guidelines of marketing communication development for Smallholder

Rubber Farms in Northern, Thailand
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Abstract

The objective of this study were to: 1) explore the process of marketing information
perception and seeking of smallholder rubber farms in northern, Thailand; 2) explore network and
internal communicative forms of the farmers as well as the extension of rubber marketing
information; 3) design and product media extending rubber information to smallholder rubber
farms in Chiang Mai, Lumphun, Lampang and Mae Hong Son provinces. The sample groups in this
study consisted of 120 households farmers registered with the Office of Rubber Replanting Aid
Fund, Chiang Mai province. A set of questionnaires was used for data collection administered with
the 120 households.

Findings showed that the media having roles in the perception of rubber information of the
respondents most was an individual (98.33%) and followed by television (95.83%). For the farmer,

the respondents put the importance on neighbors and members most, followed by middleman,



general merchants, and family members respectively. Regarding the selection of communicative
channel on marketing, the respondents contracted mdividual and mass media in all most the same
proportion. The respondents chose to perceive news on information through television most
(85.83%) and followed by radio and news paper. For individual media, the respondents put the
importance on information seeking through neighbors most (83.33%) and followed by the
middleman. For special-propose media, the respondents sought news on information from a village
news broadcast to were most.

Regarding networks and internal network communication, mono and complex networks
were done together both in production and marketing. A leader’s house was the place for meeting of
the respondents to perceive news on information and coordinate with outsiders. The news on
information flow occurred in the mono network (horizontal) while that of the complex network was
into two directions: horizontal and vertical. However, the center of the former was the leaders and
group members having the same status and they were tree from one another on information
exchange within their group. The latter, in contrast, news on information was from educational
institutes and the public sector concerning with rubber plantation.

Regarding activities and network development, this study had prepared 3 editions of
newsletters: October — December, 2014; January — March, 2015; and April — May, 2015. Its content
components included conclusion of marketing condition and rubber price, marketing situations and
rubber price, and conclusion of rubber price of each month. There newsletters were sent to the
sample group via post. For the assessment of the respondent satisfaction and utilization of media on
marketing dissemination, it was found that they had a high level up to a highest level of satisfaction
with all aspects. Besides, it was found that the respondents had a high level satisfaction with design

and format of the media.
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