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ABSTRACT

This study aimed to explore needs of consumers for gold color dry
roastedlongan packaging product of the Agricultural Yield Processing eroup, Baan
Thalor, Chiang Mai province. Self-administered questionnares was used with 400
peple. Obtained data were analyzed by using the SPSS program and frequency,
percentage, standard deviation, average weight mean score were used for the
statistical treatment.

Findings showed that most of the respondents were male, 21-30 years old ,
single, and bachelor’s degree graduates or equivalent. Most of them were company
employees and their salary was 20,001-30,000 baht. It was found that most of
respondents had never bought gold color dry roasted longan processing product of
Baan Thalor. However, those who had bought the processing product of Bann Thalor
could do it at Top supermarket Most of them bought it for souvenir and they seldom
dit it. They put the importance on quality of the product. The respondents
themselves had the influence on the decision-making to buy the product (300-500
baht per visit). Their needs comprised structure of package, sub-elements packing
evidence and brand, product keeping and graphic design. The following sub-
elements were found at a high level : attraction, colorfulness of packing, and

convenience.



